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Executive Summary
The study used Tourism BC’s Value of Tourism model to survey the region’s commercial accommodation
sector. The questionnaire gathered data from businesses which were asked to provide a snapshot of
their 2008 performance data. Tourism BC Research and Planning then quantified the data and applied
local indicators to generate an estimate of the visitor volume and direct expenditures on tourism in BC’s
South Peace Region.
Overall results found that a total of 227,800 people visited the South Peace region in the study period.
194,100 visitors stayed in commercial accommodation during the study period, an additional 32,300
people spent time visiting friends and relatives, with an additional 1400 people passing through the
region as day visitors.
Based on the total visitation and factoring in average length of stay and average total spend per visitor
per trip, the “Annual Direct Visitor Expenditures” in the South Peace region is $91,580,00. When
applying the same process to the accommodation sector strictly in Dawson Creek overall visitation was
146,000 and the “Annual Direct Visitor Expenditures” $54,940,000. The combined results for the “Other
South Peace” which includes the Districts of Tumbler Ridge, Chetwynd, Pouce Coupe and Electoral Areas
D & E are shown as that there were 81,800 visitors and “Annual Direct Visitor Expenditures” of
$36,640,000.
The Value of Tourism expenditure results are significant because they quantify what has long been an
unknown for the communities in the South Peace region. The region has benefitted from considerable
tourism research over the past seven years that has sought to identify the Alaska Highway “traveller”
and ways to improve the Alaska Highway visitor’s experience. This new information provides a basis to
support the significance of tourism planning, development and marketing for the municipalities of
Dawson Creek, Chetwynd and Tumbler Ridge, the Electoral Areas D and E of the Peace River Regional
District, and destination management organizations such as Northern BC Tourism. The statistics can also
be useful to the private sector investor and all levels of government to make future decisions about
tourism for their jurisdictions individually, collectively and in the broader scope of the entire Alaska
Highway region.
We gratefully acknowledge that this project was funded by Tourism Dawson Creek & South Peace
Economic Development Commission. Tourism Dawson Creek administered the project with support
from Tourism British Columbia, Research and Planning; Northern Rockies Alaska Highway Tourism
Association and Northern BC Tourism.
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Understanding the Area of Study
The Peace River Regional District is divided into the North and South regions. The South Peace includes
the City of Dawson Creek, the Districts of Chetwynd and Tumbler Ridge, Village of Pouce Coupe and the
Electoral Areas D and E. The map (on next page) shows the entire Peace River Regional District. The
community and area descriptions that follow add dimension and character for those who are unfamiliar
with the South Peace region.
Dawson Creek is a youthful and vibrant community of 10,7541, strategically located in the centre of the
Peace Region. The City has a diverse economy based on agriculture, oil and gas, forestry, and tourism.
Dawson Creek has shown proven growth in the economic sector and balance in the quality of life for
residents and their families. Dawson Creek is home to Mile Zero of the Alaska Highway and is the
gateway to the north. Exceptional local tourism attractions include Alaska Highway House and the Art
Gallery. Dawson Creek is establishing itself as a four season destination in part due to great walking
trails, a ski hill and the Encana Events Centre which hosts trade shows, concerts and sporting events.
Chetwynd has a population of about 3,100 with a trading area of about 7,000 people2. The Chetwynd
area is rich in oil, gas, coal and timber. Recently voted BC’s most liveable community Chetwynd boasts a
great quality of life thanks to a wide range of recreational and cultural events. The International
Chainsaw Carving Competition has created a legacy of fantastic public street art, a must see!
The District of Tumbler Ridge (pop. 2,454)3 is the Peace Region’s newest community, carved out from
the wilderness in three years, established in 1984. An industry town, built after discovery of vast coal
reserves proved irresistible. The community and people have proven to be very resilient and now enjoy
a quality of life few places can match. The fabulous setting is laden with great hiking trails, resplendent
with waterfalls and boasts attractions including Grizfest and the Dinosaur Discovery Gallery.
Pouce Coupe (pop. 833)4 this friendly community is the “Gateway to BC’s Peace Country” and the first
community to be settled in the province’s Peace Region, when Hector Tremblay5 chose the beauty of
the prairie over the Klondike gold rush of 1898. The village’s economy is anchored by agriculture and oil
& gas activities. The community hosts the best Canada Day celebration in the Peace providing a great
day for residents and guests!
Electoral Area D (pop. 5,857)6 covers an area of 1,167,181 ha. and includes the following communities:
Arras, Bessborough, Cutbank, Doe River, Farmington, Kelly Lake, Killkerrin, One Island Lake, Rolla,
Tomslake, and Tower Lake. A number of parks are assets for residents and visitors; including Swan Lake
and Sudeten Regional Parks; Monkman, Kiskatinaw and One Island Lake Provincial Parks.
Electoral Area E (pop. 3,142)7 an area 1,647, 950 HA The area is rich with small vibrant communities and
a population of 3,142 and includes East Pine, Ground Birch, Hasler Creek, Lone Prairie, McLeod Moberly
Lake, Pine Valley, Progress, and Sunset Prairie. There are proud First Nations people the Moberly Lake
East First Nation, Moberly Lake West First Nation. The natural assets include Moberly Lake and Mount
Moray Provincial Parks and Spencer Tuck Regional Park. Trail networks exist that provide hiking and
snowmobiling extend from the main roadways. Areas along Highway 97, particularly Pine Pass offer
significant hiking and snowmobiling opportunities.
1,4,6,7 PRRD Website www.prrd.bc.ca
2 District of Chetwynd website www.gochetwynd.com
3 District of Tumbler Ridge website www.tumblerrige.ca
5 Village of Pouce Coupe website www.poucecoupe.ca
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South Peace Economic Development Commission
The SPEDC is an economic development commission established by the municipalities and rural areas of
the South Peace region of the Peace River Regional District. It was established and given core funding
through an economic development bylaw and thus is formally supported by the municipalities of Pouce
Coupe, Dawson Creek, Chetwynd and Tumbler Ridge, as well as Area 'D' and 'E' of the PRRD.
The SPEDC will be active in gathering, analyzing and distributing research and information to local and
regional government, in‐region stakeholders and senior governments. It will pursue the role of
facilitator, develop partnerships and leverage internal resources with those from government and the
private sector in such a way as to advance the economic development interests of the region. Core
program areas will include promoting and marketing the South Peace region, attracting new businesses,
investment, workers and families, and helping existing businesses and entrepreneurs strengthen and
expand their operations.
The SPEDC will work with member municipalities and the Regional District in serving those stakeholders
dedicated to pursuing community, social and economic development in the South Peace. This will
include businesses, community organizations, residents and First Nations.

Tourism Dawson Creek
Tourism Dawson Creek (TDC) is the recognized Destination Management Organization (DMO) for the
City of Dawson Creek with the emphasis on development on development and management of the
tourism industry.
Tourism Dawson Creek also operates the Visitor Centre (VC) and considers the VC a crucial part of its
development and marketing strategy.
Tourism Dawson Creek is a subsidiary organization of the Northern Rockies Alaska Highway Tourism
Association (NRAHTA). NRAHTA represent the interests of the Alaska Highway as a single community, or
the Alaska Highway Community, and by working with communities and levels of government is
responsible for strategic planning and setting priorities to remove barriers to tourism by identifying and
prioritizing specific development projects.
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Introduction
Tourism in British Columbia is one of the largest and fastest growing sectors of the provincial economy
generating $13.8 Billion in 2008. The 2010 Winter Olympics in Vancouver will help to keep tourism
industry growth strong and the BC Government is committed to doubling tourism revenue to over $19
Billion by 2015.
Northeastern British Columbia has benefitted from a wave of tourism research over the past few years
beginning with Tourism BC’s 2003 The Northern Rockies ‐ Alaska Highway Visitor Research Project. This
research identified that 139,700 vehicles travelled the BC portion of the Alaska Highway North of Fort
Nelson between May 15 and September 25, 2003. Of those vehicles, 86% or 120,600 were non‐
commercial vehicles. The same research estimated the traveler party size was 2.7 persons which put the
total number of travelers at an estimated 320,4001.
The Alaska Highway research results are significant because Northeastern BC residents generally identify
Alaska Highway tourism traffic as RV’s or bus tours. Tourism traffic is not as visible as forestry or oil &
gas patch traffic; however, at 86%, tourist and local traffic are the dominant source of vehicle traffic on
the highway.
The study also revealed that the tourists travelling the Alaska Highway generally had positive feedback
but felt that the overall visitor experience was lacking and that coordination between the communities
could improve the experience.
Then NRAHTA partnered with Tourism BC, Northern BC Tourism and Western Diversification Canada to
bring the Tourism BC Community Tourism Essentials workshop to ten Northeastern BC communities
from November 2005 to June 2006. The South Peace region communities of Dawson Creek, Chetwynd
and Tumbler Ridge all held workshops and the day‐long SWOT Exercise identified a series of “Action
Steps” for each community. Dawson Creek and Pouce Coupe recognized the need to educate both the
community and business about the “value of tourism”. In each community the workshops were
attended by a range of people including tourism operators, business people and local political figures.
There was agreement that tourism has been considered invisible, harder to measure and somewhat
misunderstood by the local citizens because of the general perception that their communities are not
“tourism destinations”.

Tourism British Columbia’s Value of Tourism Pilot Project
Background:
Having defensible estimates of tourism’s contribution to a community is central to developing an
informed planning approach, strengthening the support of community stakeholders and local
government, and encouraging an appreciation of tourism’s economic development potential. In 2005
Tourism British Columbia introduced the Community Tourism Foundations® (CTF) Program, which was
designed to assist communities in developing their tourism potential. In order to track the performance
of communities participating in the CTF Program a model was developed by Research & Planning,
Tourism British Columbia. The Value of Tourism model provides a structured, consistent approach to
estimate the volume and value of tourism, specifically the objective of the model is:

1

2003 Northern Rockies Alaska Highway Tourism Visitor Research (2005)
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“To provide a conservative and credible estimate of visitor volume
and direct tourism expenditures within a community.”
The core data collection component of the model is an accommodation survey to gather the most
recent annual performance data from commercial accommodation operators (including campgrounds
and RV parks). This information is then combined with local, regional, provincial and national tourism
indicators to provide an estimate of the total number of visitors (overnight, day and visiting friends &
relatives) and their expenditures in the community.
The Value of Tourism study has now been completed throughout BC’s northeast. In 2007 the Northern
Rockies Regional District (Fort Nelson) successfully completed a pilot project of the Value of Tourism
model. Early in 2009 The North Peace Region project was completed. With the completion of the South
Peace Region, this area stands alone as having had the most success completing the Tourism BC model.
Methods (The Surveys are included as Appendix #1)
A complete inventory of all commercial accommodations in the community (Fixed‐Roof and RV/
Campgrounds) is required to proceed with the Value of Tourism model. Once the inventory is finalized,
all commercial accommodations are approached to participate. Participating accommodation properties
are asked to provide monthly information for the most recent year, which includes:
1)
2)
3)
4)
5)

Number of Rooms/Sites Available;
Total Occupied Room/Site Nights;
Average Achieved Daily Room/Site Rate;
Average Length of Stay; and the
Average Party Size.

The collected information is additionally split between business and leisure guests for fixed‐roof
accommodation properties and tenting and RV guests for campground/RV parks. The completed form is
either faxed or emailed to Research & Planning, Tourism British Columbia or to the Project Coordinator
in the community. All the data collected is kept strictly confidential and individual accommodation
information is not published.
The goals of the accommodation survey process include:
1) To collect surveys from at least 50% of the total room/site base;
2) To collect surveys from at least 50% of each accommodation type (i.e. hotel, motel, B&B,
campground/RV parks); and
3) Within each accommodation type, to collect a representative sample (i.e. small/large
establishments, and other community specific factors).
Once a representative sample of commercial accommodations is obtained the surveys can be entered
into the Value of Tourism model. After data entry, Research & Planning, Tourism British Columbia
implements the Value of Tourism model, selecting appropriate regional, provincial and national tourism
indicators to be used for estimating the visitor volume and direct tourism expenditures to the
community. The Value of Tourism model provides an estimate of direct visitor spending only and does
not estimate the economic impact (GDP, employment, etc.) of tourism within a community.
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The TBC Value of Tourism survey methodology follows the path outlined on the flowchart below.

Determining the Volume and Value of Tourism
STEP 1
Ensure community product inventory is completed

STEP 2
Notify Tourism BC of intent to use model and clarify model requirements
(i.e. minimum size of representative sample)

STEP 3
NO

Recruit commercial accommodations within the community
and collect completed surveys

STEP 4

STEP 5

Review completed surveys
Is the sample representative?

Discuss sample with
Tourism BC Research &
Planning

STEP 6
Completed Survey results entered into
excel model

STEP 7
Tourism BC Research & Planning determine
appropriate tourism indicators and enter into model

STEP 8
Review results with Tourism BC Research & Planning

STEP 9
Present highlevel summary to community
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Results
An overall total of 68% of fixed roof accommodations room base and 87% of RV/Campgrounds site base
participated in the project. The total visitation was 227,800 people and resulted in Annual Direct Visitor
Expenditures of $ 91,580,000.
In Dawson Creek a total of 70% of fixed roof accommodations room base and 91% of RV/Campgrounds
site base participated in the project. The total visitation was 146,000 people and resulted in Annual
Direct Visitor Expenditures of $54,940,000.
In the “Other South Peace” region a total of 66% of fixed roof accommodations room base and 84% of
RV/Campgrounds site base participated in the project. The total visitation was 81,800 people and
resulted in Annual Direct Visitor Expenditures of $36,640,000.
A total of 2361 fixed roof rooms and RV/ Campground sites are in the inventory used to determine the
South Peace Value of Tourism. Based on the data gathered in this process 45,552 room and site nights
were identified as being occupied by contract workers on a long‐term basis. These rooms and sites and
the associated revenue are not represented in these calculations.
The two most common reasons for not participating in the survey were; simply choosing not to, and due
to change in ownership in 2008 past financial data were unavailable. The numbers will not be broken
out any further to ensure confidentiality of data. Separate data sets for Chetwynd or Tumbler Ridge are
unavailable for release because of sample is not large enough to keep the information confidential.
Limitations:
1) This Value of Tourism model is only relevant for the 12 month period from January to December
2008. The results should not be applied to any other time frame.
2) The accuracy of the model depends on how well the tourism characteristics and expenditure
data represent actual spending and behavior patterns in the South Peace region during the time
of the study.
3) The model is dependent upon the data provided by local commercial accommodations and
therefore is based on the quality of this data.
4) The model results for the South Peace region should not be applied to other areas.
5) The Value of Tourism model provides an estimate of direct visitor spending only and does not
estimate the economic impact (GDP, employment, etc.) of tourism within a community.
6) Results from the Value of Tourism model are to be used with caution, due to the stated
limitations of the model.
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Addendum to Explain the Tables
This example references the South Peace Region Table on Page 12; the Tables on Pages 14 and 16 are to
be read in the same manner.
The Visitor numbers that add up to 227,800 are derived from the Tourism BC model “Value of Tourism”
survey data and Tourism BC data which calculated Total Visitors in Commercial Accommodation,
“Visiting Friends and Relatives” and Day Visitors.
The Average total spend per visitor trip estimates all direct spending by the visitor during their stay in
the community/region including accommodation, food & beverage, gas, gifts, souvenirs and general
purchases.
The Direct Visitor Expenditure data is determined by Tourism BC Research and Planning based on known
studies and knowledge gathered from sources including their own in‐house research, and national and
international travel survey data provided by Statistics Canada.
In the ‘Estimates of Direct Visitor Expenditures’ section, numbers cannot be multiplied across to obtain
the total expenditures for each visitor type. This section summarizes the results by visitor type and does
not provide the detail found within the Value of Tourism model. The total expenditures are derived from
the number of visitors, party size, daily expenditures, and the length of stay of visitor types who stay in
different accommodation types (e.g. hotel, motel, RV/campgrounds). Therefore, the ‘Average total
spend ($) per visitor per trip’ column represents an average of combined expenditures, which in the
Value of Tourism model individually sum up to the totals provided in the section.
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Leisure Fixed Roof
Business Fixed Roof
RV/Campground
Visiting Friends & Relatives
Day Visitors

60,500
67,300
66,300
32,300
1,400

Leisure Guests
Business Guests
RV/Campground Guests
Visiting F &R Guests

$21,310,000
$63,400,000
$6,760,000
$110,000
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14

Leisure Fixed Roof
Business Fixed Roof
RV/Campground
Visiting Friends & Relatives
Day Visitors

37,500
39,900
53,800
13,900
900

Leisure Guests
Business Guests
RV/Campground Guests
Visiting F &R Guests

$13,390,000
$38,570,000
$2,910,000
$70,000
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16

Leisure Fixed Roof
Business Fixed Roof
RV/Campground
Visiting Friends & Relatives
Day Visitors

23,000
27,400
12,500
18,400
500

Leisure Guests
Business Guests
RV/Campground Guests
Visiting F &R Guests

$7,920,000
$24,830,000
$3,850,000
$40,000
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Appendix
The Surveys
Fixed Roof Accommodation
&
RV/ Campground
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